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Executive compensation is always a topic concerned by both pragmatical and 
academical fields. The public questioned the fairness of the enormous compensation, 
while the academics are concerned about the effectiveness of the enormous 
compensation. Although scholars have made many studies on this topic, most of them 
focused on the discussion of the possible factors that deciding the level of 
compensation and few have researched how the management factors might influence 
the relationship between the compensation and the corporation performance. Actually, 
whether the compensation is as motivating as expected is more important than the 
compensation itself as to shareholders. Moreover, the majority of the research was 
focused on all the listed companies or other industries, few scholars have researched 
the tourism listed companies. Listed tourism companies have its distinctive 
characteristics, and we cannot use the conclusion from other sample directly. We 
should carry out the research on them. 
 
First, based on the understanding of the latest research progress about tourism listed 
companies, we decided our research focus. Then, with the understanding of the 
research progress on executive compensation and the present situation of tourism 
listed companies’ executive compensation, we come up with our research hypotheses 
and research model. At last, we chose 21 listed tourism companies, use their data 
which is from 2005 to 2009 as sample, discussed the following questions: the 
effectiveness of the executive compensation in tourism listed companies, the deciding 
of the executive compensation, how the corporate governance factors affect the 
relationship between compensation and the corporation performance. 
 
Through our research, we have drawn the following important conclusion: 1, all the 
tourism listed companies have already established the executive compensation 
mechanism which is related to the accounting performance except the hotel 
companies. The monetary reward and the share holding by the managers can motivate 
them to improve their performance. But the on-the-job consumption failed to play the 
corresponding incentive effect. 2, the salary gap between the senior executives, and 
the salary gap between the executive and the staff, both of them play a good 
management role on executive compensation management. And the increase of that 
gap within a certain limit would help enhance the effectiveness of executive 
compensation mechanism. 3、as to tourism listed companies, the independent director 
system has played a positive role in limiting the excessive growth of the executive 
compensation and promote the effectiveness of the compensation-performance 
mechanism. Ownership has no significant influence on executive compensation, but 
the share-holding of government improves the sensitivity between the performance 
and the compensation. It means the executive compensation of the state owning 
tourism listed companies have more tight relationship with accounting performance 















main invest income is from the stock market, instead of from the enterprise bonus 
Thus, their relationship is more like partnership than supervision. 5, with the scale 
increasing, the compensation is growing, but the scale of the company decreased the 
sensitivity of the compensation-performance, which means not all the act to enlarge 
the company is useful and necessary for the company, instead, self- interest might be 
their motivation in doing that.  
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